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 Tujuan penelitian ini untuk mengetahui apa saja mekanisme pemasaran 
kredit guna bakti bagi PNS, kendala apa saja yang dihadapi dan cara mengatasi 
kendala pada Bank bjb. Teknik pengumpulan data yaitu dengan cara observasi, 
wawancara dan studi pustaka. Teknik pembahasan yang digunakan penulis adalah 
menggunakan metode analisis deskriptif. 
 Pembahasan penelitian ini menjelaskan mekanisme pemasaran Bank bjb 
Kantor Cabang Surakarta dengan penerapan Segmenting,Targeting, Positioning, 
jemput bola dan bauran pemasaran 6P meliputi Product, Price, Promotion, Place, 
People, Process. Kendala yang dihadapi dalam mekanisme kredit guna bakti bagi 
PNS adalah adanya persaingan antar bank kompetitor, masih banyak orang yang 
belum mengenal Bank bjb dan bunga bank kompetitor fluktuatif. Cara mengatasi 
kendala seperti: melakukan pendekatan dengan cara memahami karakteristik 
setiap calon nasabah untuk mengetahui apa yang diinginkan dan dibutuhkan oleh 
nasabah, sering melakukan kunjungan ke dinas-dinas atau pemkot agar lebih bisa 
akrab untuk melakukan penawaran pemasaran serta menjalin kerjasama, 
memberikan fasilitas dan meningkatkan pelayanan untuk menambah nasabah atau 
mempertahankan nasabah, pihak bank langsung mendatangi nasabah yang ingin 
mengajukan kredit guna bakti bagi PNS. 
 Kesimpulan penelitian ini adalah: mekanisme pemasaran yang dilakukan 
bank bjb jemput bola, kendala yang sering dihadapi yaitu persaingan antara bank 
kompetitor, cara mengatasi kendala melakukan pemasaran dengan datang ke dinas 
atau pemkot untuk melakukan kerjasama. Saran kepada Bank bjb Kantor Cabang 
Surakarta meliputi: meningkatkan pemasaran dengan cara mengadakan promosi 
dan menjalin kerja sama yang lebih banyak dengan datang ke dinas atau pemkot,     
mempertahankan produk kredit guna bakti bagi PNS karena dapat meningkatkan 
pendapatan bank dan memberikan promo suku bunga kepada nasabah,  
memperluas wilayah dengan cara membuka kantor cabang atau kantor pembantu 
agar nasabah lebih mengenal Bank bjb, meningkatkan pelayanan dan mutu yang 
lebih baik bagi calon nasabah ataupun nasabah yang sudah lama agar bisa 
mempertahankan nasabah.  
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The objective of research was to find out the marketing mechanism of guna 
bakti loan for Civil Servant, the constraints encountered and the solution to them in bjb 
Bank. Techniques of collecting data used were observation, interview, and library study. 
Technique of analyzing data used was descriptive analysis method. 
The discussion of research explained the marketing mechanism in Surakarta 
Branch Office of bjb Bank by applying Segmenting, Targeting, Positioning, ball picking 
and marketing mix with 6P including Product, Price, Promotion, Place, People, Process. 
The constraints encountered in guna bakti loan mechanism for Civil Servant included: 
competition between competitor banks, many people not recognizing bjb Bank and 
fluctuating interest rate of competitor banks. The solutions to those constraints were: 
taking an approach by means of understanding the characteristics of each prospect 
customers to find out what the customers want and need, frequently visiting 
governmental services or city government in order to be familiar with them to make 
marketing offering and to establish cooperation, to provide facility and to improve 
service to increase customer and to maintain customer; the bank management came 
directly to see the customers who want to apply for guna bakti loan for Civil Servant. 
The conclusions of research were: marketing mechanism the bjb bank took was 
ball picking; the constraint often encountered was competition between competitor 
banks; the way of dealing with the constraints was to conduct marketing by coming to 
governmental service and city government to establish cooperation. The Surakarta 
Branch Office of bjb Bank was recommended: to improve its marketing mechanism by 
promoting and establishing more cooperation by visiting governmental service or city 
government, by maintaining guna bakti loan product for civil servants because it could 
improve  the bank’s revenue, and providing interest rate promotion to customers, 
expanding area by means of opening new branch or subsidiary offices to make the 
customers more familiar with bjb Bank, improving service and quality for either prospect 
or existing customers in order to maintain the customers. 
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